3

- o - - - [ - - P - —
‘I -

W

(
\

REZORFIEHICKY, HP. APRORBELF TCERVEFT. RTRBEAEDAFBLEDTICH U,
BRI REMSDAMEADE EAPMB LAHZZITHTHT,

O=FFHICDODNT
AFTODHE, BEOHERIC20HRESHBE RV o, AFFENER. AFFSASMEBIC
FHFIEBYET,
FEOTEMREFRERICwWeb, BEERBEEROTIHE LTI 20,

FHIEMEE  9A22HR) 1S FHAQRI—F

FHEZMNEES FRI9R~F&58
(-B-B%ZkR<.)
#WebFHICDONTIF24BMB I E T

@ A\Fr=MIECHS
108128 () h'5 (@HL5T | FEOZERORD)
MER—LAR—IN 5T YO— R BT EBHTEHT,

@ A\FTEASZ(HAR
11A18 (K) ~ 308 (k) F T (BHEF : FEHIIBROED)
KPAISEARE I FRES B ICAFRFLDS £FTT DI TT
BHSEORLUEIC ARRLDHERISHEIRN 52 LET.
MAFHABSERET 5. AERLT 2BTHOFAD L. EBERONKTFUTIRE,

Q@KRBEfFCDONT
118138 (B) Friok~F& 1 i5% T (BHE : BIRISRE (X7 - /SLFIRD THES)
XEINDSDELA ZTE U TS APIRER S FICE@EP T, FHICEUAHFN CERVAERRICHTUE T,

@EHASE
BIRICBEF I REERAD TREZSEE T BER6N AN SHEHFE TOUMNR
(—BBOREERICBNT, EH578EN SOERPIFRBEEERELTLIET.)

ORBIEHB LV ESSE
EINDRERS SUEBSCOVTIE. 108128 (K 1 SEHT 2 AFENZ CHE< LT,

QU H WU —ER (BFHE) ICDOWVT
JAFTVN—A—RE, WiHT 2/ AVPAN— T+ VEBHE0AE. 24BEVWDTCHEETCES
[F oA VBBIBEEOY —EXAEFRAT BT ENTEFT, FULIE, BIR—AR=IZTELLESEL,
FUTA VEEEUCEED. MIEEORES KU FHROERDS. BAFXRTWEEFT,

MIRBPTEOHM AP LIAGEICEUS USRS E. T & DREVDIRED STAOHAB LIAHZT 2HE.
ZOELZERMITHIENTEFRIDT, TEETCEUEERVCIESLISBBLLZLET,

FEBHTIER FER(QBRO) B767-2196

Public Relations No.567




