fIloT&IL%
BEHEEDHIC

L4129 @

3/31@

3 a2
&

#21007% ! Bb@t‘**mi?'

SUUHXICHEFVDOEF7 Y ZSAN100mDMEERZ
WR5N. IhofhaFeBELE U,

ECTHBTRIFHRF T\ 100%@3’3.&_%57& "RIENS5
BTN ZULWEBEZBISNTLEL,

4/30@

+RSFISH— Yy T~EIlE— DDA~
[EE—D2DZEK] DE2DHE. FIERZIERIC. FIFT
TEFRENWNDPZROEREBERN—AEBZOT, &F
JFREENCEIMBATVETD,
SHBEED T Y-V v DF—<BRDIIF vy
BEZELRBVWBDICTZEHE] ICDWT., O—JvavSl%=
TWOEL,

ehiEL ek

L5
:IE—\—/,U

TERE B
FEWNHE]

BEORMREE [HEWLE]
WEREBRESENNZEE (In
BEHRERNMZEE (RILE]

19  Public Relations No.612

[I i%fﬁ%]

U7/ZH67IZ9&N17 Zﬁ”%bibh.

ALTOFEER D EBIUICRE I T« ET 2L, FED
POERAFE T, HLDHGICTHBVEER Ufce RPT VR
ZBUCHBEMNG ofc, REBTIAXITHE LY.,
HUHBDSEENCEIHEO RN RSN F Uz,

ﬁV74E®m®RZﬁH%ﬁ€b§bh

FR=INREISTDFEDRLENBRDEH ZH TR
UBZ&ZBNICI 7T UYYINDX | DFEREETY YN
A EDEDEAMIFFRZLE Uz, TLICUMBNRLT
PZVEULEA, B, FEBDLBDEVETHHNTL
Fllco MOINENELHTT,

BOMM. BREBUBETN. SHEANSE
BHTESTENET

EFRCERHEITHUINEN B >Ic . HRDEDEFCHL
TENTVDH I, BRUBRMEDOEVERICREIC
DIEIREINZTIIC, HEEK“‘"F&U?JED‘H’—?*TI%bL
BH. N SHEBLEPBEEESAICERREER2L
FUI,

TEWTEDT tEll§ 18 HEZESA

U5

TE2%REE  HELL /.:.—‘\‘fu TRER £8 Hige
TEMBTHEECERRRAE SH 1I§—EI3‘\'fu(bbb‘U’“)

KIEANE], BRI





